
Serving its 90 000 inhabitants, Carrefour 

has established a store within a few 

hundred meters of the tower. Based on 

European standards, the 5 000m2 store is 

classified as a Hypermarket and it follows

the standard Carrefour layout found in 

many European cities. The store trades until 

midnight every day.

Electronic shelf labels assist the staff in 

rapid shelf replenishment and the grocery 

section follows the regular expectations 

associated with this department.

The store sports a large range of non-

edible groceries and general merchandise 

and the consumer can find all their needs 

under one roof, ranging from stationery 

to textiles, pet foods, a pharmacy and 

comprehensive toiletry section. Electronics 

and white goods are also available.
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▲
STOREWATCH By Antonello Vilardi,  

adapted by Hippo Zourides

The leaning tower of Pisa is visible from most parts of town and the store is located nearby.

Pisa leaning tower’s neighbour
Pisa in Italy is well known for its leaning tower, a 56-meter-high structure  

that stands askew 4,8˚ off its vertical axis. Many visitors are attracted to this town  
to admire the tower and all of its other Tuscan attractions



Apart from creating a low 

price perception, the focus of the 

hypermarket is to excel in its fresh 

offerings and all fresh departments 

expected in a hypermarket are on 

display.

Self-service units are available 

in the bakery section especially for 

bread rolls and the same applies to 

other areas such as butchery, fish 

department, and even in the sushi 

area, where the customer can choose 

to sit down to enjoy a meal or take 

way for home consumption.

Intense promotional activity is the 

hallmark of Carrefour. For example, 

every Tuesday (normally a quiet 

trading day) customers who use the 

Carrefour loyalty card can get 10% off 

their total purchase basket or trolley.

The butchery department recently 

ran a 30% discount promotion on 

the current week’s promotion. The 

discount voucher could be redeemed 

within the next 7 days, provided the 

customer spent a minimum of €40 

(R600) ensuring continued volume 

sales for the store.

The hypermarket model appears 

to have stalled into the same pattern 

throughout the world and time has 

come for some innovative thinking to 

use this space more profitably.

24
SUPERMARKET & RETAILER, APRIL 2017

STOREWATCH ▲

The sign says “Every Tuesday get a 10% discount on all your purchases  
by using your Carrefour card (excludes promotional items).

External view of the renowned Carrefour logo.
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Wide aisles characterise the fresh areas and the refrigeration has been commissioned with energy savings in mind.

The store is loaded with 
promotional signage 

and every gondola ends 
is sure to display inviting 

special offers.

▲
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STOREWATCH ▲

The bakery has chosen the leaning tower as its major theme and customer’s attention is pulled towards it by the large structure.

A self service unit for bread products allows smooth buying processes, especially 
in the late hours when the staff complement is reduced to a minimum.

The fish section, a staple in southern European supermarkets, displays both self-service 
as well as manned counters that prepare the goods while the customer shops.


